Draft report
Impact Study of Organics and MilletsInternational Fair 2018
January 19-21, Bengaluru

Submitted to
Department of Agriculture
Government of Karnataka
Bengaluru-560 001
By

NABARD Consultancy Services Pvt. Limited
46, K.G.Road, Bengaluru-560001

Table of Contents
Highlights of the Organics & Millet—International Trade Fair-2018 ............................. 1
1. Introduction: ...................................................................................................................... 2
1.1 Importance of Organic Farming: ................................................................................................ 2
1.2 Area And Production of Organic Produces In India: ................................................................ 3
1.3 Initiatives Taken By Government of Karnataka: ...................................................................... 3

2. Inauguration of International Trade Fair 2018: ............................................................ 3
2.1 Inaugural Address By Hon. Minister For Agriculture, Gok Shri. Krishna Byre Gowda. ..... 4
2.2 Presidential Address By Hon. Chief Minister of Karnataka: ................................................... 4
2.3 Address By Hon. Union Minister for Statistics and Planning Shri.Sadananda Gowda, GoI 5
2.4 Key Note Address By Shri. Sompal Shastri, Former Minister Of Agriculture, Goi. .............. 5

2.5 Address by The Representative of Business Houses..................................................... 6
3. Exhibition Area ................................................................................................................. 6
4. Buyer Seller Meet (B2b) ................................................................................................... 9
5. Farmers Workshop: ....................................................................................................... 15
6. International Conference ............................................................................................... 16
6.1 Jaivik Hall:................................................................................................................................... 17
6.2 Siridhanya Hall ........................................................................................................................... 17

7. Consumer Connect Programme:.................................................................................. 18
7.1 National Jaivik and Millet Awards ............................................................................................ 19
7.2 Stall Awards................................................................................................................................. 19

8. Programme On Start-Ups ............................................................................................ 19
9. Khanavali....................................................................................................................... 22
10. Valediction ..................................................................................................................... 24
11. Suggestions: ................................................................................................................... 24
12. Conclusion: .................................................................................................................... 27
Annexure 1 Details of Business Obtained By Federations .............................................. 30
Annexure 2 Total Quantum of Business Generated Under B2B .................................... 35
Annexure 3 Number of Letter of Intent Signed and Exchanged.................................... 39
Annexure 4 Stall Awards ................................................................................................... 41
Annexure 5 Jaivik India Award ........................................................................................ 42

Highlights of the Organics & Millet—International Trade Fair-2018


Karnataka’s first of its kind International Trade Fair – Organics & Millets 2018 was
organized from 19-21 January 2018



The Trade Fair was inaugurated and blessed by the Honorable Chief Minister of
Karnataka and large number of elected representatives. Policy makers, Scientists,
Business tycoons, and farmers participated.



The Trade fair opened a new era in the field of organic foods and millets across a
wide spectrum of people



The initiative emerged as the largest congregation of India’s Organic community
and mooted Karnataka as the Millet Capital of India.



For the first time GOK instituted Jaivik India awards and were given out to the
meritorious recipients from different states.



391 stalls were put up and 272 exhibitors including 6 state partners participated in
the fair



The fair generated business/ orders potentials worth Rs.107 crore for organic and
Millet farmers.



More than 225 B2B, F2B, meetings were held where in MOUs signed for the total
quantity of 13218 MTs of organic and millet products worth Rs.107 crores.



The long term commitments for the next three years is also estimated at Rs.340
crores.



The three day trade fair witnessed around 2 lakh visitors including farmers, students,
scientists, businessmen and general public.



International delegates from 6 countries viz. USA, Japan, South Korea, China,
Germany and Netherlands were participated in trade fair.



Business of around Rs.4.5 crores generated across various counters during the three
days fair.



17 panel discussions were covered in international conference.



Pan-India participation was witnessed both in trade fair and in conference
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1.Introduction:
The Organics & Millets International
Trade fair 2018 was organized by the
Department of Agriculture, Government of
Karnataka, Karnataka State Agricultural
Produce Processing & Export Corporation
Ltd, (KAPPEC) and State Agricultural
Universities from 19-21 January 2018
(Friday-Sunday) at Bengaluru. The
International Competence Centre for
Organic Agriculture (ICCOA) was the
knowledge partner to showcase the event
effectively. The event offered an excellent
opportunity for farmers, buyers, sellers and
exporters of organic produces and millets.
This fair had also given a platform for
organic product processors, manufacturers
of farm and processing equipments and
others to showcase their respective
products and expertise in organic and
millet related areas. The fair has served as
an important confluence for all organic and
millets stakeholders for the promotion of
trade and sharing information and
knowledge about organic and millet
business. The fair also gave an opportunity
to the Organic farmers’ federation
promoted by the State Government to show
case their wide ranging variety of organic
and millet produces. The trade fair was an
ideal platform to connect with the wide
producer base and it’s also a one stop
opportunity to buyers & consumers to
source their requirements of organic and
millet products.
The event was conducted for the fifth year
in succession & organized in the “Organic
and millet Hub”, Bengaluru and supported
by the Government of Karnataka. The
previous four events were also quite

successful in attracting farmers, producers
and marketers from Karnataka and other
States. The Department of Agriculture,
GoK has been rendering a great service in
popularizing organic farming and millet
production in the state. Towards this end,
organic producer groups (Savayava
Krishik Sanghas) have already been
established in major villages in the State.
By federating these organic groups, the
Government of Karnataka has gone one
step ahead in bringing these groups
together and federating them at the District
level which are now called “District Level
Organic Farmers’ Producer Federation”.
There are 14 such Federations covering all
the 30 districts of the State supporting more
than 90,000 farmers and spread over 94000
ha and which are certified as “Organic”
while the total area under organic farming
in the State is to the tune of 1 lakh ha. All
the 14 Organic Farmers’ Federations
participated in the fair under the auspices
of the Karnataka Pavilion set up by the
Government of Karnataka. In a short
period of 8-10 months these federations
have made a business of Rs. 4 crores.

1.1 Importance of organic farming:
Chemical fertilizers have played a
significant role in Indian agriculture,
facilitating green revolution and making
the country self-reliant in food production.
However, it is not a balanced plant food
and supplies limited elements only.
Further, it disturbs the soil health, leading
to acidification, micro-nutrient depletion,
soil degradation, food crop health and
lower crop yield and quality. Besides, use
of chemical fertilizers may contribute to
environmental risks like increase in global
2

warming, ground and surface water
pollution etc. In view of this, it is desirable
that we may return to practices which is
eco-friendly and meets the nutrient
depletion and sustains quality food
production. The only answer to these
problems is organic farming that provides
eco-technological stability, sustainable
agriculture and better pest and nutrient
management especially in rain-fed
farming.

Federations have been set up with the
financial support from GOK. The
Department of Agriculture, GoK is leaving
no stone unturned in extending the much
needed support to these Federations for
their long term sustainability including
processing and marketing infrastructure

1.2 Area and production of organic
produces in India:
The total area under organic certification in
the country is about 5.7 million Ha. (201516) this includes 26% cultivated area with
1.49 million Ha. And rest 74% (4.22
million Ha. Forest and wild areas for
collect minor forest produces (APEDA)).
India produced around 1.35 million MT
(2015-16) of certified organic products
which includes all varieties of food
products namely Millets, Cereals, Pulses,
Oil seeds, Fruits and Vegetables.

1.3 Initiatives taken by Government
of Karnataka:
The Government had initiated a unique
policy in the year 2004 to promote organic
farming in the State by adopting holistic
approach. Since then, several schemes and
programmes of the State Govt. have been
implemented to promote organic farming.
The Honorable Chief Minister of
Karnataka in his budget speech of 2015-16
had made a mention that Govt. would
facilitate formation of organic farmers
associations to provide market linkages. It
had also been decided by Govt. to form 14
regional federations in the state. All the 14

2. Inauguration of International
Trade Fair 2018:
The programme was inaugurated by the
Hon’ble Chief Minister of Karnataka and
blessed by many dignitaries right from
Central Ministers of the Government of
India, Ministers from Government of
Karnataka, Elected members from Vidhan
Sabha and Vidhana Parishad, Officials
from
Agricultural
Universities,
Department of Agriculture, Horticulture,
Heads from various Organizations
connected with organic products and
millets.
The Principal Secretory Agriculture, GoK,
Shri M. Maheswar Rao, welcomed the
participants and briefed the purpose of
organizing the International Trade Fair and
3

the expected outcome. He explained the
initiatives taken by Government of
Karnataka on development and promotion
of organic farming and millets production.
He said that In the State of karnataka, the
first Organic Farming policy was
introduced in the year 2004. Since then, the
area under organic cultivation registered a
steady growth from 2500 ha to 100,000 ha
as on date. He indicated that the sale of
organic produces and millets is steadily
growing at 20-25% per annum and the
estimated business is to the tune of Rs.8000
crore pa. In addition, the export of organic
produce is estimated to be Rs.1800 crore
per annum. He said that the entire
programme is the brain child and efforts of
the Hon. Agriculture Minister, who has
taken keen interest on development of
organic agriculture and millets in the state.

2.1 Inaugural Address by Hon.
Minister for Agriculture, GoK Shri.
Krishna Byre Gowda.
In his inaugural address, the Hon. Minister
indicated that the initiative of organizing
the Organics and Millets- International
Trade fair-2018 - is first of its kind in the
country and the Government wants the
Silicon Capital to become the Organic and
millet Capital of India. He briefed the
health benefits of the organic produces and
millets in the current phase of development
and life style changes. Millets are the best
food naturally available to combat all the
ill effects of junk food.
He pointed out the apparent contradiction
in the prevailing market conditions of
farmers and sellers relating to Organic
produce and millets. While the farmers are
ready to undertake organic farming the

main constraint is marketing the produce
and getting reasonable price, it is sold in
the retail market at exorbitant prices. On
one hand farmers are not finding
reasonable market for their produce, on the
other hand the consumers are not in a
position to buy the same at reasonable
price. In order to overcome this issue of
getting remunerative market for the
farmers and reasonable price for the
consumers, GoK has already promoted 14
District level Organic Federations of the
Farmers covering all 30 districts in the
State to integrate the growers and
consumers, which are functioning as
successful business models.
Individual farmers do not have the
minimum market lot to reach out for the
market and do not have the bargaining
power on account of their marginal share.
Federations have addressed this issue by
aggregation of farmers produce. The
International trade fair is expected to
Bridge the gap between farmers, traders
and consumers and help both farmers and
consumers in getting reasonable price and
cost.
As a result of the outcomes of the meet,
many institutional buyers have come
forward for entering in to long term buying
arrangements. The Hon. Minister further
agreed to present and guide the
proceedings during next two days for the
benefit of the organic and millet farmers.

2.2 Presidential address by Hon.
Chief Minister of Karnataka: In his
presidential address, Honorable Chief
Minister of GOK appreciated the efforts
made by the Minister of Agriculture and
the staff of DOA for organizing the grand
4

trade fair. He advised the Department of
Agriculture and Agricultural universities to
make more R&D efforts to develop more
drought, pest and disease resistant varieties
of millets to get better yield and
remuneration to the farmers. He stressed
the importance of organic and millets to
achieve food and nutritional security. He
advised the farmers to adopt innovative
technologies and multi- cropping system to
achieve the sustainability in farming
activities. The Chief Minister wished the
three days programme a grand success and
expected the farmers to derive maximum
benefit from the trade fair.

Sinchayi Yogna, establishing labs in
KVKs, introduction of e-marketing by
connecting all APMCs etc. for the benefit
of farmers in increasing their farm output
and remunerative price. He said that GOI
is targeting 2022 to doubling income of the
farmers. He wished for the success of the
International Trade Fair and also assured
the Central Government support for further
development of Organic Farming and
Millet production in the State.

2.4 Key note address by Shri. Sompal
Shastri,
Former
Minister
of
Agriculture, GoI.
2.3 Address by Hon. Union Minister
for Statistics and planning Shri.
Sadananda Gowda, GoI.
0n the outset, the Hon. Union Minister
appreciated the efforts made by the State
Government and Agriculture Minister in
particular, in organizing the mammoth
International Trade Fair, which will
ultimately help the farmers in getting
remunerative price for their produce. He
also stressed upon the latest initiatives of
the Central Government like introduction
of Soil health card, Prime Minister’s Crop
insurance scheme, Prime Minister’s Krishi

While delivering his address, Shri. Sompal
Shastri had explained the importance of
millets with respect to their nutritive value,
drought resistance properties, resistance to
pest and diseases, above all their lower
water requirements. He informed that India
contribute to 33% of the global millet
production. In the recent years due to nonconsumption of millets, the life style
diseases like Diabetes, Higher BP, Obesity
and Heart diseases accordance has
increased. Millets alone can solve these
issues and requested both Central and State
Governments to give publicity and
5

promote consumption of millets especially
in urban areas.
He also suggested both Central and State
Governments should to consider and
provide:






Support price for millets (MSP)
Include
millets
in
Public
Distribution System (PDS)
Publicity about the environmental
benefits of growing millets
Publicity on the nutritional value of
millets
Forms of organic food and create
opportunity to taste healthy food.

2.5 Address by the representative
of Business houses.
As a representative of the Food industry
Mr Varun Berry, MD, Britannia
Industry, expressed that he was delighted
to see the passion and vision brought out
by the GoK in organizing the Organics
and Millets International Trade Fair
2018. He indicated that Britannia
Industry has the largest operation s in
Karnataka and they are already making
millet biscuits. On behalf of all industry
colleagues, He assured the GoK, that
they will wholeheartedly participating in
the business deals being organized in the
Trade Fair. He also assured that the
industry will walk with Government in
its endeavor to promote Organics and
Millets in the State.

3. Exhibition Area

3.1. Exhibitors:
There were as high as 272 exhibitors
occupying 391 stalls including six outside
States and 14 Federations from Karnataka
pavilion. The Exhibitors are from the entire
spectrum of the organic food and millets
value chain covering organic and millet
producers, processors, Bulk sellers,
Retailers, Equipment suppliers, Exporters
and Food Outlets. The exhibitors were
from Karnataka, Andhra Pradesh, Tamil
Nadu,
Telangana,
Chattisgarh,
Uttarakhand and North Eastern States.
While many of the exhibitors were
manufacturing for local sales few of them
were targeting export market. All the three
days the stalls were crowded with buyers
and visitors interested in organic a produce
and millets. The halls were spacious well
displayed and projected for effective sale.

3.2 Visitors:
The visitors to the exhibition during the
first day of the event was around 50000,
second day 75000 and the third day
touched 90,000. Total number of visitors
attended the Trade Fair exceeded 200000
during the three days. The stalls were
crowded with customers, buyers, sellers
and publics interested in organic food
6

millets. Many stalls were selling their
produce whereas few stalls have just
exhibited their produce.

exhibitors had displayed their raw material,
cereals, pulses, various millets, finished
goods, Confectionery items, beverages
including Coffee, tea and ready to eatables.
Ready to eat and millet breakfast mixes
predominated the displayed items. In the
stalls of Organic Federations, fresh fruits,
vegetables and leafy vegetables were also
displayed and sold.

3.3 Stalls:
While many stalls had, both exhibited and
sold their produce, few have just exhibited
their produce. The exhibitors ranged from
producers, Farmers Collectives, Federation
of Organic Growers, Primary processors
and Ready to eat mix manufacturers. Many
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The major companies/ sellers participated in the exhibition cover
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26
27
28
29
30

M/s.MRT Organic green products
Ms. Pristine Organics
Ms. Mother India Organics
FPOs from Karnataka
Uttrakhand Organic Commodity Board
Agricultural Universities of Karnataka
Ms. ADITI Org Certifying agencies
Ms. Mandya Organics
Ms. Grameen Angadi
Ms. 24 Mantra organics
Ms. Sahaja Organics
Ms. Big Basket
APEDA
Ms. Simply Natural
Ms. Organic Roots
APOF Certifying Agency and
14 Regional Federations of Organic Farmers
Lets Organic
Phalada Agro Research Foundation Pvt Ltd.
Dhatu Organics and Naturals
Turn 2 Organics
Nature Bio Foods
North Eastern Agricultural Marketing Corporation Ltd (NERAMAC)
MTR Foods
NABARD
M/s Terra Firma Projects Pvt Ltd
Malnad Agro Industries
Nammura Angadi
Organic India
Grameena Kutumba
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3.4 Stalls by Federations of Organic
Growers:
Discussions with the exhibitors revealed
that the size, rent and other infrastructure
provided were reasonable and happy for
the opportunity provided. Among the
stalls, the stalls by the Organic Federations
were well furnished, presented and
reasonably priced. Hence, attracted more
visitors and buyers. Most of them have
reordered the material for sale in the
exhibition immediately on the second day
itself. The sale of the federations’ outlet
varied from Rs.1 lakh to Rs.4 lakh per day.
Most of the Federations expressed their
satisfaction in participation and thanked
the initiatives of the Government.

registered either in written email, thru
website for B2B meetings. Rest of them are
walking into B2B and got registered in the
spot requested to connect other buyers,
suppliers, consumers and retailers.
Accordingly, the organizers are connected
them based on the inputs provided them in
the application including type of buyer,
required
certified
organic
produce/products, quantities, duration and
price indications.

A. Business to Business (B2B):

4. Buyer Seller Meet (B2B)
Type of Business Meetings
In association with ICCOA, KAPPEC,
Department of Agriculture, Department of
Horticulture many of the buyer are pre-

The ITF event witnessed by hi-quality
exhibitors from leading national and
international
companies,
State
Government Farmer Federations and
Interstate
exhibitors
in
organic
agribusiness. There were 272 Exhibitors
including 252 small & mid-size
companies’ stalls, 6 Premium Event
Partner Stalls and 4 State Organic
Federation Stalls.
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BUSINESS TO BUSINESS (B2B)
10,000.00

3,825.00

1,000.00

100.00

98.00
37.71

10.00

1.00
TOTAL NUMBER OF
MEETINGS HELD

TOTAL QUANTITY IN MT's

The national and international buyers are
met each other in world class B2B meeting
hall about 98 meetings are recorded with
enquiry about 3828 MT’s of certified
organic produces including Spices &
herbs, Ginger & Turmeric, Millets and
Pulses worth of ₹. 37.71 Cr. (56.28 Million
USD).

B. BUSINESS TO FEDERATION
(B2F):
Both domestic and international buyers
interacted in length with State of Karnataka
promoted 14 Organic Farmers Federations
for various certified products. 65 such
meetings are recorded in the B2B hall and
enquired about various food produce
including Millets, Pulses, Spices, Cereals,
Jaggery Powder and Oil & Seeds worth of
₹. 35.61 Cr. (53.15 million USD). 2
International Buyers and 5 Domestic
companies /Buyers expressed to have long

BUSINESS ENQUIRY (IN
CRORES)

term contract for the supply of certified
organic produces annually.
Both international and domestic buyers
have highlighted few area of concerns to be
addressed by federations in order to enter
into long term relationships including
Proper
Records
and
Documentation
Proper Traceability System
Enhancement of Productivity to
meet the continuous supply
Pricing
based
on
mutual
commitments & benefits
Ensuring the certified produce free
from chemical and pesticides
residue
Enhancement of logistics to
maintain collection, storage and
distribution
Proper maintenance of single lot
produces to ensure same quality
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Ensuring to adopt proper Value
addition methodology to meet
international standards

Ensuring usage of best or high end
machinery to maintain same quality
for each lots

BUSINESS TO FEDERATIONS & FPO'S (B2F)
10,000.00
3,456.65
1,000.00

100.00

65.00

35.61

10.00
1.00
TOTAL NUMBER OF
MEETINGS HELD

TOTAL QUANTITY IN
MT's

One of the international company buyers
expressed to visit fields to witness the
quality of the spices and herbs, supplying
capacities, BAPs and would like to enter
into long term business with Hassan &
Kodagu Federation.
Even Federation concerned persons as
courtesy and with confidence invited many
of the buyers to visit the member farmer
associations and agri fields to witness the
best practices they have adopted in organic
farming, quality of produce, processing
centre etc. Also they have requested the
feedback from the buyer to after field visit

BUSINESS ENQUIRY (IN
CRORES)

also on the products they showed on the
table during the meetings.

C. BUSINESS TO COUNTER SALE
(B2CS):
Many of the buyers (bulk &
retailers)/consumers /visitors visited every
business stall and purchased the certified
organic food products either in raw form or
in packages. Based on the requirements
most of the buyers are purchased selected
items as samples to understand the quality
of the produce/products.
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BUSINESS TO COUNTER SALE (B2CS)
1,000.00

500.00
154.00

100.00

10.00
1.39
1.00
TOTAL NUMBER OF
MEETINGS HELD

TOTAL QUANTITY IN
MT's

Total about 3 lakh visitors visited the trade
fair in 3 days including general public,
school students, organic retail shop owners
and many of them are purchased Millets on
top priority followed by jaggery, rice and
value added food products worth of ₹. 1.39
Cr. (0.26 million USD).
The event witnessed the visitors visited
from morning 9.00 AM to 9.30 PM (more
than 12.30 hrs.) showcase the great
successes of the fair and public
participation based on the awareness
created thru social, print, visual, air, road
shows, local trade fairs etc.

D. BUSINESS TO COUNTER
EXHIBITORS MOU (B2CM):

BUSINESS ENQUIRY (IN
CRORES)

For the benefit of 140 business stalls,
exclusive meetings with potential buyers
were arranged which facilitated execution
of MOUs between traders, suppliers,
retailers, wholesalers etc. Many exhibitors
showcased the premium products to
potential buyers during the meeting in the
stall and explained the entire projects
handling in their respective project area
including States of Karnataka, Andhra
Pradesh, Tamil Nadu, Uttarakhand etc.
Twenty eight short term agreements were
executed to supply about 500 MT of
various certified produces including
Turmeric, Ginger, Coffee and Millets
worth Rs.4.50 Cr. (0.67 million USD).
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BUSINESS TO COUNTER MOU (B2CM)
1,000.00

500.00

100.00
28.00
10.00

4.50

1.00
TOTAL NUMBER OF
MEETINGS HELD

TOTAL QUANTITY IN MT's

The MoU also executed between interstate
pavilions including Telagana, Andra
pradesh, Tamil Nadu, Kerala, Chittesgarh,
Uttarakhand including Karnataka. The
interstate exhibitors expressed their
gratitude to Government of Karnataka for
inviting to participate in the ITF which was
turn their state to move forward in the same
directions lead by Government of
Karnataka thru this event to Promote

MOU's & Business
Committements (IN
CRORES)

Organic Agricultural movement in their
respective states.

E. LOI SIGNED B2B, B2C,
B2FPOs:
Before concluding the ITF, many buyers
from domestic and international companies
entered into business agreements under
B2B, B2C and B2FPOs by signing &
exchanging of Letter of Intent.

LOI SIGNED B2B, B2C, B2FPOS
10,000.00

5,282.00

1,000.00
100.00

34.00

27.69

10.00
1.00

TOTAL NUMBER OF
MEETINGS HELD

TOTAL QUANTITY IN MT's AGREEMENTS / MOU'S /
LOI's (IN CRORES)
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About 34 such LOIs worth of ₹. 27.69 Cr.
(159. 54 million USD) are signed to
witness the business commitments in the
ITF to take forward organic movement to
next level in the state of Karnataka. Many
of the buyers looking for long term
business commitments with federations
and FPOs and also expressed to work
together in the concerned areas including

productivity,
pre
&
post-harvest
management, Storage, Value addition,
distribution, continuous supply by
initiating crop planning and proper
traceability to ensure quality of the produce
from the suppliers and also traders who are
into resale or into export business.

Overall B2B Results:

BUSINESS ENQUIRY / AREEMENTS / MOU'S / LOI's
(IN CRORES)
LOI SIGNED B2B,
B2C, B2FPOS,
27.69 , 26%

BUSINESS TO
BUSINESS (B2B),
37.71 , 35%

BUSINESS TO
COUNTER MOU
(B2CM), 4.50 , 4%
BUSINESS TO
FEDERATIONS &
FPO'S (B2F),
35.61 , 34%

BUSINESS TO
COUNTER SALE
(B2CS), 1.39 , 1%

TYPE OF MEETINGS

BUSINESS TO BUSINESS (B2B)
BUSINESS TO FEDERATIONS &
FPO'S (B2F)
BUSINESS TO COUNTER SALE
(B2CS)
BUSINESS TO COUNTER MOU
(B2CM)
LOI SIGNED B2B, B2C, B2FPOS
TOTAL QUANTUM OF
BUSINESS (within 3DAYS)

TOTAL
NUMBER
OF
MEETINGS
HELD
98.00

3,825.00

Business
Enquiry/MOU's/
Business
Committeemen’s/
LOIs (IN CRORES)
37.71

65.00

3,456.65

35.61

500.00

154.00

1.39

28.00

500.00

4.50

34.00

5,282.00

27.69

725.00

13,217.65

106.90

TOTAL
QUANTITY IN
MT's
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TOP 5 PRODUCE

BUSINESS ENQUIRY FOR TOP 5 PRODUCTS

1

SPICES & HERBS

2

GINGER & TURMERIC

3

JAGGARY CUBE & POWDER

4

ALL TYPE OF MILLETS

5

ALL TYPE OF RICE VARITIES

of Horticulture (Retd), President
JKS, Bengaluru

5. Farmers Workshop:
This workshop was exclusively organized
for the benefit of the farmers who are into
organic farming and for millets. The
farmers’ workshop started with an
inaugural address by Dr.Ashok Dalwai
IAS, CEO National Rain-fed Area
Authority, GOI. In his address Dr. Dalwai
explained the genesis and importance of
organic farming and the need for bringing
more and more areas under rain-fed
conditions in to organic and millets as the
State has more than 60% of arable land
depends on rains. He also explained to the
farmer how to be a successful in
organic/millet cultivation. Various topics
covered in the workshop covered the
following:






Organic and millet products
potentialities
and
market
opportunities by Dr. Ravindra,
DGM, APEDA, Bengaluru



Participatory Guarantee System
(PGS) for organic and millets
products by Dr. Harish Srivatsa,
Head, RCOF, Panchkula, Haryana



Organic certification opportunities
for organic producers by Dr.
Narayana Upadhyaya, Director,
Aditi Certification Ltd.,



Millets as climate resilient future
crops by Dr. M A. Shankar, former
Director of Research, UAS,
BANGALORE.

Organics and Millet products
potentialities
and
market
opportunities by Dr. Vilas. A.
Tonapi



Organic Farming Policy of
Karnataka and its achievements by
Dr. K. Ramakrishnappa, Director

Role of quality of organic produce
in promoting organic farming by
Dr Krishna murthy, JDH, DOH



Recent Advances in production in
millets and other future crops by
15

Dr. Prabhu ganiger Coordinator &
Nodal Officer, UAS, Bangalore.
The workshop was organized in a hall
suitable for holding more than 600
participants.
Karnataka stands 5th in area and 3rd in
production of organic produce. Karnataka
is the first State to have its own Organic
policy and certifying agency.
The speakers discussed on various topics
emphasized on climatic factors and their
influence on Millets and Organic
cultivation of crops. The policy of organic
farming initiated by State Government and
its achievements. The farmers were also
informed about the Marketing Potential
and opportunities available for millets and
organic products both in domestic and
overseas markets. There were lot of
interaction between the farmers and the
speakers and most of the questions related
to:


Farmers wanted these type of
interactive meetings at district and
taluk level to reach all the organic
farmers



Many farmers expressed that
Government may fix MSP for all
millets on the lines of paddy and
wheat



Government to initiate action to
distribute millets through PDS and
introduce millets in the Mid-Day
meals of the Government.



At present the private Certification
agencies for organic certification

charge exhorbitant fees. This may
be incentivized by the Government.


Farmers expressed dissatisfaction
in not getting premium price for
their produce in the market
compared to what is charged to the
consumers by the sellers.



Farmers requested for fixing a
separate Scale of Finance for
organic products and millets and
also credit support from banking
sector as the processing of millets
on commercial basis needs
substantial investment.

Most of the farmers were quite satisfied
with the content and delivery of the
workshop.
The overall feedback of the workshop was
useful and satisfactory.

6. International Conference
The international conference organized in
this year’s fair was very unique and
informative. There were two separate
conferences were organized parallely. One
on organic farming and another on Millets.
The organic farming conference was held
on Jaivik hall and millets conference in
Siridhanya hall.
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The main objective of organizing
International conference on organic
farming and millets was to invite experts
from various parts of India and overseas to
share their knowledge and experience with
the farmers who have attended the fair. The
guest speakers who delivered the talks in
the conference were drawn from repusted
institutions/organizations like ICCOA,
ICAR, Agricultural universities, ICRISAT,
IIMR, APEDA, few International experts
and major companies like Green Path,
Dhatu Organics and others for knowledge
sharing and clearing the doubts of the
organic and Millet growers.
The scientists and subject matter specialists
made detailed presentation on varied
subjects like sustainable rain-fed farming
for millets, sustainability of organic
farming systems, value chain development
for millets and organic food products and
potential of domestic and overseas
markets. Besides there were sessions on
certification of organic farming and
challenges in Certification, marketing of
Organics and Millets etc.
Summary of the discussions as below.

6.1 Jaivik Hall:
The conference was inaugurated
Dr.David Bergvinson DG ICRISAT

by

Highlights/outcome of the conference on
Organic farming
Day1:
1.Policy Planning in Organic Farming
2.Use of Bio fertilizers and adopting mixed
cropping system in agriculture.

Day2:
1. Issues related to start up business in
organic farming and eco system.
2. Karnataka Agri Business and Food
Processing Policy 2015.
3. Success stories FPO’s functioning
in the state
4. Marketing trends in Organic foods.
Day 3:
1. Organic
policy
and
its
implementation
2. Reorientation of agri extension
services for addressing millets and
organic concerns.
3. Experience sharing regarding
Organic farming in China, South
Korea, Uganda, etc.

6.2 Siridhanya Hall:
The Panel for first day sessions included
Dr.S.A.Patil, Former Director, IARI,
Dr.Bhaskaracharya, Deputy Director, NIN,
Hyderabad, Dr.Peter,Carberry, DDG,
ICRISAT and Dr.Dayakar Rao, IIMR
The major topics covered under the theme
of “Smart Foods”:
1. ‘Good for you, good for the planet &
good for the farmers’ the brief
highlights of the deliberations are
given below
2. Millets and organic foods are solutions
to overcame mal nutrition in rural India
3. Promoting organic and millets will
ensure soil health and sustainable
income to the farmers.
4. Millets are versatile, highly adaptable
and climate resilient.
Second day conference theme was
“Current Status and future prospectus of
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millets, research & relevance to stake
holders in various millet growing
countries”.
Important outcome includes
1.Millets are good source of nutrients for
human beings and quality fodder for
animals.
2.Role of governments in promotion of
millets in India.
3.Policy & approach of the government of
the Kerala for the promotion of
Organic/Millet cultivation.
4.Challenges in production and marketing
and health benefits of Millets
5.Global value chain models on Farm to
Market linkages including export
promotion
6.Food processing as a vehicle demand
creation.
Highlights/deliberations of Third day
conference.
1.Current Status and future prospectus of
millets, research & relevance to stake
holders in various millet growing
countries.
2.R&D for pre and post production related
issues.
3.Awareness issues required for millets
promotion.

Suggestions/issues emerged in the
Jaivik and Siridhanya conferences.
1. Millet feed has more nutrient value
than other feed supplied to poultry,
fish etc.
2. Economics of the millet and bankable
models need to be prepared.
3. Group and cluster approach of millet
growers need to be developed.

4. Promote contract farming to reduce
input cost of agriculture.
5. High manual labour involvement in
organic agriculture as farmers cannot
use weedicides.
6. There is a felt need to create awareness
about advantages of using Millets and
adoption of organic farming.
7. Low yields in uncertain climatic
conditions.
8. Promotion of millets through publicity
in other countries.
9. Insights on Public-Private partnership
for
Integrated
Agriculture
Development
10. To promote value chain in millets and
organic foods FPOs may be
strengthened.
11. Taking Agricultural innovation to Tier
II and Tier III cities.
12. Challenges and cultural changes to be
made before taking up organic farming

7. Consumer Connect
Programme:
To
establish
connection
between
‘Organics/millets’ and ‘Consumers’ and to
create an awareness on organic and millet
foods and its relevance to food safety,
health and environment, in this
‘International Trade Fair – Organics &
Millets 2018’ Consumer Connect event
was organised to target different segments
of the society such as home-makers,
general public, students, farmers, etc.
Cooking demonstrations was organised on
various ways of cooking millets in
association with M.S.Ramaiah University,
18

Bangalore. Consultation on health issues
by dieticians for public was held during the
Trade Fair.

Hence he expressed the importance of
training farmers in business. As large
numbers of growers, traders are involved in
organic and millet sector their net worth is
not known even know. As an initiative in
this direction, the Government has updated
the Organic directory and published. This
enables nearly more than one lakh organic
growers in Karnataka accessible on line.
Memorandum of Understanding between
Organic Federations and was executed in
the event.

An
exclusive
Consumer
connect
programme to connect the Organic
producers with the Major Organic and
Millet sellers was also organized in the
Trade Fair. In the event, many CEOs of
major Food Industries like M/s Britannia,
ITC, Big Basket, Reliance Fresh etc.
participated.
Sri. Krishna Byre Gowda, Hon.
Agriculture Minister has once again
welcomed the participants and stake
holders. He expressed that the event has
generated enormous awareness and
Interest developed among customers and
now we have to connect farmers and
consumers. As the Institutional Buyers
only have the capacity to connect the
customers with millet growers even
beyond the state boundaries, this
programme is an important event in the
Trade Fair.
Direct purchase from farmers’ federations
helps in better returns to our farmers and
margins to the buyers and customers.

Representatives from both Industry and
Farmer’s Federations thanked the initiative
of Agriculture Department for the
opportunities created in the Trade fair.

7.1 National Jaivik and Millet
awards
For the first time GoK has instituted Jaivik
India awards and Millet awards under 7
different fields with 19 awards for the
people/agencies and companies involved
in promotion of Organic and millet
cultivation and business entrepreneurs in
concerned fields. The list of award winners
is given in annexure-5

7.2 Stall awards
The DOA has also awarded best stalls
under five different categories namely
premium segment, mid segment, state
pavilion partners, federations and small
size segments. Under each category three
awards were given. The details are given in
Annexure-4

8.Programme on Start-ups

19

The programme was chaired by Shri
Priyank.M.Kharge, Minister for ITBT,
Science and Technology and Tourism and
Shri Krishna Byre Gowda, Agriculture
Minister. Agriculture Minister
The Agriculture Minister stated that Agristartup fund which has been setup through
K-BITS last year with a corpus of Rs 10
crore will be further strengthened with
addition of Rs 8 crore to support at least 21
agri startups this year .The two themes on
which support will be extended are –the
first priority would be in getting startups to
articulate the agri-business and the second
one would be promoting private
investment in agriculture beyond fertilisers
and chemicals and desired that there is, a
dire need to introduce technological
advancements to farming practices. The
government will also set up a centre of
excellence for agriculture where startups in
the agritech industry will be encouraged
and made to work with farmers.
The minister also called in startups such as
Aibono, Farm Again, Crofarm, NinjaCart
and Indus Veda to inform him of the gaps
they have identified in organic farming and
how they could help farmers get market
access for millets and other organic
crops.The government is readying itself to
promote a millet conference and is
branding it as Go Smart to promote healthy
lifestyles.
In Karnataka, 55 percent of land is used for
agriculture. According to the World Bank,
the total cultivated area in the state is
around 1,23,000 square kilometres. 12-14
percent of this land is used for growing
horticulture crops.

“There are several agri-startups that have
cropped up with new business models. Big
Basket works with farmers and there are
several companies today using tech to
make farmer yields to increase. Karnataka
is taking the lead in supporting agristartups and it is setting a precedent for
other states to follow,” says Mohandas Pai,
MD of Aarin Capital.
At International Trade Fair Organics and
Millets 2018, the Karnataka government
has made a host of announcements to
attract more startups and entrepreneurs in
the state, particularly in agritech sector.
Speaking of how startups can bridge the
void, Indian agriculture is facing today,
Karnataka Agriculture Minister Krishna
Byre Gowda said, “There are gaps in terms
of technology, business and supply chain,
and startups can help fill these gaps.”
The minister said startups from the sector
will now have to look at how to address the
aggregation problem, while suggesting that
if startups can be of help in aggregation,
governments can help in very quickly
organizing exports of the products and
there by getting better price for farmers.
During the session on startups and
entrepreneurship, Gaurav Gupta, Principal
Secretary, Ministry of IT/BT, Karnataka
announced the setting up of startups
helpline as well as a dedicated portal to
address the growing queries of startups in
the state.
“We have already registered 7K startups
and we aim to have 20K startups within
next few years,” said Gaurav Gupta and
elevate 100 Startups under Mega
Incubation Programme
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A brainchild of the State government, the
ELEVATE 100 programme is a combined
initiative of the Startup Cell, Karnataka
Biotechnology
and
Information
Technology
Services
(KBITS)
Government of Karnataka. Under the
Elevate 100 programme, the state
government had shortlisted 112 startups
for the incubation, granting access to the
government’s $62.5Mn cumulative startup
fund as well as mentoring from industry
experts, idea validation, advisory and legal
support.

Funding Support to Startups
Speaking about the funding extended to
startups, Gaurav said, “We have released
$1.6 Mn (10 Cr) funding only for agritech
startups only. 22 agritech startups have
been funded, five of them are biotechrelated. Precisely, $300K (₹ 198 Lakhs)
have already been sanctioned and more in
process.”. During the Trade Fair 44 startups of which 16 pertained to 16 agri
apptechs were issued cheques of varying
amounts.

Infrastructure and Incubation
Commenting on the startup-sectors,
Gaurav said that promising startups are
coming up in medtech, agritech, fintech,
healthcare among others. He highlighted
that the Government of Karnataka has
ensured right infrastructure for startups at
the lowest cost and have partnered with
Idea spring, NASSCOM and other private
players in order to provide space and
infrastructure for startups to work.
Speaking of the incubation facilities, he
said that the state government has
partnered with leading institutions such as

IIMB, IISc, and National Centre for Agro
Innovation to provide the necessary
technology incubation support to the
startups.
Besides the established centre Bangalore
IIM Innovation centre, Institute of
Bioinformatics
and
Applied
Biotechnology (For Genetics), IISc
Incubation (for Nanotechnology), 20
colleges are being shortlisted to provide
incubation
facilities
to
student
entrepreneurs. The aim is to set up and
develop incubation programmes in every
field.

IIMB: Women Startup Incubation
Programme
In line with the state initiatives, the
NSRCEL Centre of IIMB has launched the
countrywide Women Startup Programme
(WSP) that will be funded by Goldman
Sachs and the Department of Science and
Technology (DST). The six-week-long
WSP is one of the first incubation
programmes in India to promote women
entrepreneurs.
On what’s more can be done, Gupta raised
the necessity of having workshops for
startups and entrepreneurs, to which the
Agricultural Minister instantly agreed. The
Minister assured that the issue will be
resolved within a year. While states like
Maharashtra and Punjab have now come
up with their own startup policies,
Karnataka was the first state in the startup
policy implementation. However, as per
the Startup India data, the state is still
behind Maharashtra, in terms of the
number of startups.
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9. Khanavali
With a view to encouraging consumers to
go in for more organic & millet based
dishes, Culinary and Nutrition Forum was
organized in Collaborations with M.S
Ramaiah Institute of Applied Sciences.
Besides Panel discussions on Food & Child
Nutrition & Nutritional Dimensions of
Millet, Chef’s Demo on Solutions for
Managing Life Style Disorders, Healthy
Snacking & Weight Management, Fusion
Food with Millets, Millet Dish Display
Challenge for the Public and Drawing
Competition for Children were organized.
Smt. Meenakshi Seshadri W/o Hon’ble
Minister for Agriculture gave away the
prizes to the winners of various
competitions.

The Food Stall included the following.
1. M/s Green Path: Mr. Jayaram, M.D. is
a Hotel and retail millet food

Food Products sold in the khanavali
included Foxtail millet Bisibellebath,
Masala Dosa Little Millet Pongal, Proso
Millet, Curd rice, kodo millet upma,
Navane Gulab jamun, Sajje Laddoo, ragi
dosa and even organic juice, coffee and tea.
Food in the khanavali was being served in
an organized and hygienic manner by using
environmental friendly plates and cups.

entrepreneur, who after trying the
organic millet based foods on himself
(because of their health benefits) is
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running a restaurant selling traditional
millet based ready to eat foods. He sells
his products to mostly young generation
working population and finds appeal in
younger generation of Bangalore. The
awareness level among the people was
high and the trade fair platform provides
a platform to reach out to people.
2. M/s Country Bowl which has
established themselves firmly in organic
and millet based recipes. It was
heartening to see that food was being
served in eco-friendly palm plates and
spoons. Their menu included tasty
delicacies made entirely of millets
including dosa, vada, idli etc. The use of
millets not only made these foods
healthy but also tastier.
3. Another innovative millet food stall was
Tripsy with its kitchen on wheels model.
The proprietor of Tripsy was himself
introduced to organic millet based diet
because of obesity, who astonished by
the benefits of these superfoods started
his own venture of supplying millet
cuisines to IT parks in Bengaluru. The
menu included millet Bisibelebath,
millet curd rice, millet sweet and millet
ice-creams. The response to their food
was amazing. They were out of stock
within two hours. The consumers who
tasted the food told that they would
come again with the relatives & friends.
The proprietor told us that the main idea
behind coming to trade fair was to
increase awareness among public about
millet based cuisines.

4. Bhoomika millet foods another
initiative by group of entrepreneur
turned farmers. They were serving
foxtail millet bisibelebath, little millet
pongal, barnyard millet puliyogare,
proso millet curd rice, Pearl millet and
Brahmi leaf roti, Finger millet and flax
seed roti, proso millet upma, Little
millet upma, little millet kesaribath etc.
Like other stall this was also over
crowded by customers. The top selling
item was again bisibele bath, organic tea
and coffee
5. There was a counter namely Millet
House selling Oodhalu noodles, navane
jamun and sajje laddu. Jamun though
harder than the normal ones tasted very
good and one of the hot selling item of
the day and customers were thronging
the shop.
6. The counter selling Organic Coffee did
brisk business throughout the day. The
Coffee powder used was organic and
instead of sugar, organic jaggery was
provided to the consumers.
The food served in the different
counters in the Khanavali was
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relished by the visitors and general
public who visited the fair.

10.Valediction
The valediction programme was chaired
by Shri Dinesh Gundu Rao, Former
Minister for Food, Civil Supplies and
Consumer Affairs and Shri Krishna
Byre Gowda, Minister for Agriculture.
During the valediction, Shri Dinesh
Gundu
Rao
Ex-Minister
while
appreciating the efforts of Agriculture
Minister in bringing to the focus, the
cultivation of millets and promotion of
millet products. In view of the
improving agriculture productivity and
bringing more and more rain areas under
millet cultivation will lead to improve
the living conditions of farmers and
objective of doubling income of the
farmers by 2022. The trade fair has
generated lot of awareness among
public to give a push for consumption of
healthy foods through increasing
consumptions of millet and millet
products. The B2B meetings facilitated
the farmers to have access to the
network of buyers for better marketing.
overall objective of Trade Fair has been
met.
Sri.Manoj from ICCOA stated that 225
B2B meetings were held during the
trade fair in which 50 international
buyers from Germany, Netherlands,
South Korea and China participated. A
business of Rs.107 crores was generated
and 34 LOI / MOUs were signed. MoUs
were exchanged between Farmers’

Federations and MNCs as well as
Dealers/ Start-ups.
Dr.Khader indicated that there has been
a lot of health consciousness among
public and interest in consumption of
organics and millets has been on
demand. There is a need for market
development process and to work out a
viable business model.
The Agriculture Minister while
summing up, highlighted the efforts of
State Government in giving push to
organic farming with special focus on
increasing the production of millets
keeping in view a large tract of arable
lands under rain fed conditions in the
state. There is a need to move forward
and all the state holders have to take
actively get involved in the process. He
said that ample opportunities have been
given to upcoming entrepreneurs as
could be seen in the current Trade Fair
wherein 70% of the exhibitors are 1 -2
years old and remaining are less than 6
months old. There has been a substantial
employment generation on account of
this. He wished that with State
Government
and
stake
holders
participation, our country which is now
exporting Basmathi Rice can export a
unique health food through millets and
millets products.

11.Suggestions:
Many suggestions made during the
previous years’ fairs have been taken into
consideration. However, a few more
suggestions have come from farmers,
exhibitors, traders, buyers and general
public. Accordingly, the following
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suggestions are
improvement.

made

11.1 Exhibition of
Organic Products:

for

Millets

further

better price with the buyers and should
be aware of the prevailing market price
of their products before negotiations
take place.

and

While excellent arrangements were
made for holding the 3-day
International Trade Fair in the form of
covered exhibition hall, covered stalls,
air-conditioning
arrangements,
sufficient parking, very good lighting
arrangements, drinking water, etc.,
however, A few suggestions are
indicated below:
 All the stalls put up in the venue may be
properly placed in order to enable
consumers/buyers to get easy access
provision may also be made at entry
point fliers to the visitors.
 A couple of more fire fighting vehicle
could have been arranged.
 Considering the huge foot fall in the
exhibition there was a need for installing
an ATM at the venue and POS machines
at major stalls. There were no ATMs
near the venue and no stall was having
the POS machines.
 Public transport system like autos,
dedicated buses, arrangements with
OLA and UBER for taxi booking at the
venue could have been envisaged.
 Trolleys could have been arranged for
carrying heavy material from the stalls
to the parking
 Apart from the main and rear entrance,
side entrances could have been provided
considering the rush

11.2 Buyers & Sellers Meet:
Farmers and the Federations should be
briefed about the negotiations for the

The Buyers and Sellers meet should be
arranged at the District level also
during the cropping season.
Dieticians and nutritionists from major
corporate hospitals from Bangalore
viz., Apollo, Fortis etc., could have
been invited for the Buyers – Sellers
meet so that they may introduce such
organic and millet food in their menu
for patients considering the health
benefits of such food.
The Indian Railways is one of the
biggest caterers and they can also offer
an alternative menu for the passengers
which could be organic and millet
based and thus could be invited for the
meet.
As there is a suggestion to include
millets in the Mid-day meal scheme
and also for distribution through PDS,
there is a need for the Dept of Food and
Civil Supplies, GOK to participate in
the Fair.
The contract executed between the
Buyers and Sellers during the fair is not
legally enforceable. In such future
agreements a suitable clause may be
introduced binding both the buyers and
the sellers.
The
DOA
may
invite
the
representatives from all types of
marketing agencies/malls to B2B.
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11.3 Inter National Conference:
 As the participants in the Conference are
mostly farmers and traders, the
presentation made in English could be
translated in to the local language for
better understanding among the
participants.
 The papers presented should be more of
practical in nature rather than research
oriented.







 After each presentation, sufficient time
may be provided for Q & A session.



 Important papers presented during the
Conference may be brought out in the
form of a proceedings in kannada
language to circulate among interested
farmers.



11.4 Farmers’ Workshop:
 Farmers’
representing
regional
federations expressed their desire to
have a State Level Apex Organic
Federation for better coordination
among the 14 Regional Federations and
also to improve their business through
Inter Federation contacts.
 Many farmers’ requested the organisers
to take up with the SLBC /DCC to have
a separate Scale of Finance for organic
cultivation of crops and also millets
which are not covered under existing
SOF.
 The representatives of the Federation
wanted the Government should provide
working capital or revolving fund in

addition to one time grant to
successfully run the regional federation.
Farmers’ workshops may also be
arranged at the district level so that
many farmers from the same region may
attend and take benefit of such
workshops.
Farmers’ demanded that Government
should fix minimum support price to
ensure proper remuneration for their
produce.
Many progressive farmers’ advised
other farmers to go for mixed cropping
system instead of mono cropping to
increase the per unit income.
Since the private certifying agencies
charge heavily to give organic
certification, farmers were requesting
that the Government may incentivise the
same to an affordable level at least for
the first certification.
Farmers’ were further indicating that
they may also be trained for best
marketing practices including being
trained for sorting, grading, packing,
labelling and branding of organic
produce and millets.

11.5
Consumer
programme:

Connect

 Consumers desired that they may be
provided printed literature on organic
food and millets more so on storage life
of millets and prevention of adulteration
of such food.
 The MoU between the corporates and
the producers / federations may be made
broad based so that the products will
reach maximum number of consumers.
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 As the consumer connect programme is
a ‘win-win’ situation for both the
producers and the consumers, more such
programmes may be held at frequent
intervals other than such trade fairs.

11.6 Khanavali:
 Hygiene and safety aspects may be
given a little more importance in the
food court. Regular cleaning, clearing of
empty plates etc could be ensured.
 More publicity on nutritional value and
health benefits of organic food and
millets could be displayed in the Food
court so that the consumers can
appreciate their value in addition to
relishing the food.
 Heavy crowd was observed in the lunch
hall for the invited participants and
farmers. Some more counters could be
opened and further a separated hall may
be created adjacent to the venue.

12. Conclusion:
The Organics and Millet 2018-Inter
National Trade Fair, a 3 day fair concluded
with a satisfactory note. There were 391
stalls put up by 272 exhibitors from within
and outside the state. The fair saw a footfall
of around 2 Lakhs which included farmers,
traders, buyers, students, scientists and
general public. The narration of
happenings and the documentation of the
events in previous paragraphs have proved
that the Fair was quite educative,
informative, created awareness, developed
contacts, more transactions, sales, product
designs, quality of products, certification

requirements, health benefits etc. Most of
the respondents felt that the trade fair
should continue to be hosted in Bangalore
to give better exposure to the organic and
Millet products, expand contact business
and also promote health.
Karnataka Pavilion was quite attractive in
engaging the attention of all the visitors.
This is more so in case of stalls put by the
14 Regional Organic Federations. Stalls
were also put up by various State
Government
viz.,
NERAMAC,
Uttarkhand, Tamil Nadu, Telangana,
Andhra Pradesh, and Chattisgarh. Almost
all varieties of organic and Millet produce
i.e. cereals, pulses, spices, oil seeds,
jaggery, herbs, honey, organic inputs like,
manure and manufacturing machines were
on display. Quite a few of the Regional
Federations and local traders had
interaction with the prospective buyers
from other States and within the state too.
It was reported that the Trade Fair
generated a business of Rs.4.5 crores
through counter sale. The short term
business of Rs.107 crore and a long term
business of Rs.340 crore was contracted
through the Buyers-Sellers meet.
As far as marketing is concerned, as
observed in the fair, there was a mismatch
between the requirement of the
corporates/buyers and the producers.
Though the contracts have been signed in
the Fair, small producers/farmers may find
it difficult to supply the produce in bulk as
per the requirements of the prospective
buyers as they are unable to store their
produce or cannot keep stock of the same.
Further, when they are harvesting the crop,
they are not finding bulk purchasers at that
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time and are compelled to sell the produce
in the open market. Further, the local
traders, agencies doing retail business do
not buy the produce in bulk and place order
based on sales. Hence there is mismatch.
However, in this respect, the Regional
Federations may play a vital role in
gathering produce from small farmers /
growers, aggregating them and then
supplying it to the buyers in bulk.
Another mismatch is in regard to
buyers from abroad. They provide bulk
orders and small producers cannot meet the
requirements
and
procedures
are
complicated. Hence they are not in a
position to sell their produce. In order to
procure from Indian farmers, the buyers
need to follow the seasonality and place
orders in advance. This is one of the
important aspects that have come to the
fore from the fair. Government of
Karnataka needs to initiate appropriate
measures to prevent such distress sales and
also to put the market for organic and
Millet produce on right track. A few of the
short term and long term strategies are
suggested and by the time next fair is
arranged, farmers should be in a position to
fulfill the requirements.

12.1 Short Term Measures:
a) Proper follow up after the trade fair is
the need of the hour. A cell cocoordinating purchase and sale of
traded items to work as a facilitator is
required and in the process build up to
clear the mismatch.
b) Since millet and organic crops are
seasonal in nature and therefore bulk
buying should be arranged during the

harvesting season to mitigate the
problem of procurement and storage.
Regional Federation may arrange for
bulk
buying
through
advance
information.
c) Organic farmers should be given price
incentive to compensate low yield of
crops in the beginning years and
arrange for marketing their produce
through Regional organic federation.
d) A few district organic fairs may be
arranged in the district having
prominent organic farmers to get better
exposure and build up confidence and
also to increase awareness among the
general public.

12.2 Long Term Strategy:
a) Advance marketing arrangements are
absent. As a result, only 10 percent of
organic produce is sold to organic
marketers and 90 percent to general
agencies. To overcome such a situation, a
revolving fund may be set up at the
Regional Federation level.
b) Some of the outlets opened earlier have
gone into some extension activities like
running a canteen using organic produce
for breakfast and lunch. Various organic
food items prepared, eggs, butter,
vegetables are also sold in such outlets.
Such diversification may be encouraged.
c) District level fairs involving local
companies in India on a regular basis may
be held for promoting awareness, sale of
organic & millet products, exposure to
organic farmers groups to understand the
nitty gritty of marketing process. On
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occasions like HAMPI Utsav, Karavali
Utsav, Mysore Dussehra and such other
melas, organic fair could be held.

personalities like Cricketers, Film
personalities, and Politicians through
electronic media.

h) Arrangements to be made for
certification with NOP, US certification,
NPOP Indian certification and EU
certification together at once and link up
with reputed marketing companies. DOA
may encourage formation of Farmer
groups for self-certification under PGS.

m) Almost all Kannada Television
channels conduct one-hour health and
cooking programmes daily. In those
programmes one can talk about health
benefits of using organic & millet products.
This would go a long way in finding retail
business for organic produce.

j) Quarterly meeting of Agriculture
Department officials, local traders/
companies,
representatives
of
14
Federations, experts in organic farming to
discuss, guide and promote organic
farming and marketing of organic produce
in bulk would help the Government of
Karnataka to lay a better path for
development of agriculture in the State.
l) Advertisement for consumption of
organic & millet products for better health
should be done through famous

n) Although the Regional Federations are
provided a one-time grant assistance of
Rs.50 lakh as capital investment for the
purpose of value addition and processing.
However, the Federations require huge
amount of working capital / revolving fund
as they are yet to generate sufficient
income, GOK may consider supporting
them with revolving fund for the first cycle
of operation.
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Annexure 1
Details of Business obtained by Federations
Business to Federations (Individual Federation Business Enquiry)
Sl. No.
1
2
3
4
5
6
7
8
9
10
11
12
13
14

Name of the Federation
Bangalore Federation
Uttar Kannada Federation
Vijayapura Federation
Belagaum Federation
Davengere Federation
Dakshina Kannada Federation
Kolar Federation
Raichur Federation
Hassan Federation
Mysore Federation
Darward Federation
Tumkur Federation
Kalburgi Federation
Shimoga Federation
GRAND TOTAL

Total Worth Of
Business Enquiry in ₹

MT'S
402.00
300.00
222.00
510.00
421.20
31.00
665.00
292.05
124.00
112.00
144.90
196.00
31.50
5.00
3,456.65

829,64,000.00
590,50,000.00
349,90,000.00
332,00,000.00
288,65,000.00
250,00,000.00
190,00,000.00
183,55,000.00
176,80,000.00
130,00,000.00
99,50,000.00
85,00,000.00
50,75,000.00
5,00,000.00
3561,29,000.00

INDIVIDUAL FEDERATION BUSINEES QUANTUM (TOTAL MT’S & WORTH)
Sl.
No.

Various certified
Produce / Products

Name of the Federation

1

Bangalore Federation

Fruits and Vegetables

2

Bangalore Federation

Jowar, Kodo Millet,
Urad Dal

3

Bangalore Federation

Millets + Pulses

4

Bangalore Federation

Vegetables, Oils,
Pulses

5

Bangalore Federation

Millets & Pulses

GRAND TOTAL

Sl.
No.

Name of the Federation

Various certified
Produce / Products

In MT's

Business enquiry
in ₹.

78.00

29,64,000.00

36.00

50,00,000.00

60.00

100,00,000.00

53.00

500,00,000.00

175.00
402.00

150,00,000.00
829,64,000.00

In MT's

Business enquiry
in ₹.
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1

Belagaum Federation

2
3

Belagaum Federation
Jaggery
Belagaum Federation
Jaggery & Bamathi rice
GRAND TOTAL

Sl.
No.
1

Jaggery Turmeric

Various certified
Produce / Products

Name of the Federation
Dakshina Kannada Federation

Black, pepper bird's
eye chilly

GRAND TOTAL

Sl.
No.
1
2
3

Darward Federation
Darward Federation
Darward Federation

4

Darward Federation

5

Darward Federation

Name of the Federation

Various certified Produce /
Products

Cotton
Millets & Chillies
Chillies
Sunflower Oils+Safflower
Oils+Bydagi Chilli
All millets, Curry leaves

GRAND TOTAL

Sl. No.

Various certified
Produce / Products

Name of the Federation

480.00

300,00,000.00

20.00
10.00
510.00

22,00,000.00
10,00,000.00
332,00,000.00

In MT's

Business enquiry
in ₹.

31.00

250,00,000.00

31.00

250,00,000.00

In
MT's
10.00
120.00
10.00

Business enquiry
in ₹.

6,00,000.00
54,00,000.00
16,50,000.00

3.60

22,00,000.00

1.30

1,00,000.00

144.90

99,50,000.00

In MT's

Business enquiry
in ₹.

1

Davengere Federation

Ragi, Foxtail Millets &
Rava

60.00

30,00,000.00

2

Davangeri Federation

All millets, oils, raw
millets

50.00

32,50,000.00

3
4
5
6
7

Davengere Federation
Davengere Federation
Davengere Federation
Davengere Federation
Davengere Federation

Millets, oils, pulse
Millets, oils
Rice, pulses, millets
Millets
Millets - Foxtail Little

16.00
0.20
7.00
6.00
250.00

10,00,000.00
35,000.00
6,00,000.00
4,80,000.00
130,00,000.00

8

Davengere Federation

Millets Sesame Oil
Groundnut oil

32.00

75,00,000.00

421.20

288,65,000.00

GRAND TOTAL

Sl. No.

Name of the Federation

Various certified
Produce / Products

In MT's

Business enquiry
in ₹.
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1
2
3
4
5

Sl.
No.
1
2
3

Sl.
No.
1
2
3

Hassan Federation
Spices
Hassan Federation
Spices, Coffee, Herbs
Hassan Federation
Spices & Rice
Hassan Federation
Grams & Pulses
Hassan Federation
Cardamom
GRAND TOTAL

Name of the
Federation
Kalburgi Federation
Kalburgi Federation

Various certified Produce /
Products

Mooringa
Chillies
Grams, Jaggery, Safflower oil,
Kalburgi Federation
soyabean, Jowar
GRAND TOTAL

Name of the
Federation
Kolar Federation
Kolar Federation
Kolar Federation

Various certified Produce /
Products

Ragi & Tamarind
Ragi & Millets
Groundnut Cashews

GRAND TOTAL
Sl.
No.
1
2
3
4
5
6
7
8
9
10
11

Name of the
Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation
Mysore Federation

Various certified Produce /
Products

Millets, Rices & Pulses
Rice & Turmeric
Jaggery
Rice & Jaggery
jaggery & turmeric
Jaggery Rice Spices
aggery Blocks
Spices & Millets
Dhanya & rice
Niger & Horse gram
Jaggery & Turmeric

GRAND TOTAL

100.00

44,00,000.00
70,00,000.00

12.00
10.00
2.00
124.00

26,80,000.00
6,00,000.00
30,00,000.00
176,80,000.00

In MT's

Business enquiry
in ₹.

1.50
15.00

1,00,000.00
40,00,000.00

15.00

9,75,000.00

31.50

50,75,000.00

In MT's

Business enquiry
in ₹.

500.00
150.00
15.00

150,00,000.00
30,00,000.00
10,00,000.00

665.00

190,00,000.00

In MT's
3.00
5.00
20.00
2.00
1.00
5.00
50.00
2.00
2.00
2.00
20.00
112.00

Business enquiry
in ₹.

3,00,000.00
5,00,000.00
22,00,000.00
1,00,000.00
1,00,000.00
5,00,000.00
35,00,000.00
3,00,000.00
2,00,000.00
3,00,000.00
50,00,000.00
130,00,000.00
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Sl.
No.

Name of the
Federation

Various certified Produce /
Products

1
2

Raichur Federation
Raichur Federation

Black Rice
groundnut millets

3

Raichur Federation

Raagi, Millet, Bengal Gram

4

Raichur Federation

5

6

1

15,000.00
32,40,000.00

152.00

98,50,000.00

Bydagi Chillies

25.00

32,50,000.00

Raichur Federation

Millets - Foxtail, Sorghum,
Ground nut, Green Gram,
Raagi

16.00

10,00,000.00

Raichur Federation

Millets, Dry Organic&
Mooringa leaves

5.00

10,00,000.00

292.05

183,55,000.00

Name of the
Federation
Shimoga Federation

Various certified Produce /
Products

Med Rice, Honey, liquid
Jaggery Spices

GRAND TOTAL

SL.
NO.

1
2
3
4
5

Business enquiry
in ₹.

0.05
94.00

GRAND TOTAL

SL.
NO.

In MT's

Name of the
Federation
Tumkur Federation
Tumkur Federation
Tumkur Federation

Various certified Produce /
Products

Millets
Millets & Turmeric
Ragi & Navanai

Tumkur Federation
Millets & Peanuts , tamarind
Tumkur Federation
Jowar, Kodo Millet, Urad Dal
GRAND TOTAL

SL.
NO.

Name of the Federation

Various certified Produce /
Products

1

Uttar Kannada Federation

Black pepper , White pepper,
Cinnamon, Clove, Nutmeg,
Ginger, Turmeric, Red Rice

2
3

Uttar Kannada Federation
Uttar Kannada Federation

Spices
Spices

In MT's

BUSINESS
ENQUIRY IN ₹.

5.00

5,00,000.00

5.00

5,00,000.00

In MT's
50.00
12.00
100.00
10.00
24.00
196.00

In
MT's

Business enquiry
in ₹.

15,00,000.00
10,00,000.00
26,00,000.00
10,00,000.00
24,00,000.00
85,00,000.00

BUSINESS
ENQUIRY IN ₹.

50.00

10,50,000.00

200.00
50.00

500,00,000.00
75,00,000.00
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SL.
NO.

Name of the Federation

Various certified Produce /
Products

4

Uttar Kannada Federation

Black Pepper , Ginger, Clove

GRAND TOTAL

SL.
NO.

Name of the Federation

Various certified Produce /
Products

1

Vijayapura Federation

Bajra

2

Vijayapura Federation

Turmeric Fingers Fresh & dry
& Jaggery

3
4

Vijayapura Federation
Turmeric Fingers
Vijayapura Federation
Urad dal
GRAND TOTAL

In
MT's

BUSINESS
ENQUIRY IN ₹.

5,00,000.00
300.00

In
MT's

590,50,000.00

Business Enquiry
In ₹.

40.00

14,00,000.00

140.00

294,00,000.00

40.00
2.00
222.00

40,00,000.00
1,90,000.00
349,90,000.00
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Annexure 2
Total Quantum of Business Generated Under B2B
Sl.no
1
2
3

Meeting
Samrudhi Agro Group
Nature Bio-Foods
Organic Partners vs
G10exporter

4

Evergreen vs Organic
Partners

5

Eden Global Trading India vt
Ltd vs Armon int

6

Rohini venture vs Organic
Spices

7
8
9
10
11
12
13
14
15
16
17

Grameen Mall foundation
Rohini venture vs Organic
Spices
M/s Sus Agri with Organic
India
DFRL
M/s. Sus Agri with Flipkart
AVS Agro Products
Basavabharthi Organic Food
Produce Limited
M/s. Sus Agri with Future
group
Basavabharthi Organic Food
Produce Limited
M/s. Susagri with Armon Intl
M/s. Sus Agri with Organic
spices, USA

18

Phalada Pur & Sure

19
20
21

Samarga Impex
G10 Organic Exporters
Shri and Shri Millets

22

M/s. Sus Agri with Unicorn
Spices

23

Rohini venture vs Organic
Spices

Total Qty
in MT's
8.00
25.00

Total Worth of
B2B Enquiry
20,00,000.00
12,00,000.00

150.00

25,00,000.00

10.00

12,00,000.00

20.00

37,00,000.00

70.00

230,30,675.00

50.00

32,50,000.00

Organic Spices

5.00

12,50,000.00

Ginger

10.00

22,00,000.00

Millets,
planning to field visit
Millets and Spices

0.10

5,000.00

15.00

12,00,000.00

Oilseeds and Dals

2.50

5,00,000.00

Spices

12.00

18,00,000.00

Grams, Safflower

8.00

3,50,000.00

Red Chili, Ginger

20.00

30,25,000.00

All major spices

38.00

95,00,000.00

150.00

90,00,000.00

10.00
150.00
15.00

9,50,000.00
200,00,000.00
3,00,000.00

46.00

74,35,000.00

25.00

50,00,000.00

Products
Millet flakes
Cereals & Pulses
Jaggery, Pulses, salts
Organic ingredients
for cosmetics/
finished products
Millets, Flower seeds,
Food grains, Dry
fruits etc.
Black Pepper,
Cinnamon bark,
Clove
All product

Pulses & Pur & Sure
Products
Turmeric powder
Jaggery, Pulses, salts
Millets
Ginger , Red Chili,
Coffee, Nutmeg,
Turmeric (high
curcumin)
Spices
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Sl.no

34
35

Eden Lush Global Trading
India Pvt Ltd
Punya Organics
Rohini venture vs Organic
Spices
M/s. Sus Agri with Akay
Spices
Aganashini Producer
Company
Purnashradha Pvt Ltd
Lingaa International
Lingaa International
Purnashradha Pvt Ltd
Eden Lush Global Trading
India Pvt Ltd
Armon International
Raitha Mitra FPO

36

Vedah Agrolife

37
38

Inco Private Limited
Indo Global

39

SusAgri devpt

24
25
26
27
28
29
30
31
32
33

41
42

Rohini venture vs Organic
Spices
Geo Organic Exporter
Sridevi industries

43

Raitha Mitra FPO

44
45

Star Food Industries
Grameen Mall foundation

46

In millets foods

47

Unicorn Natural Products

48

Ind Millets Foods

49

Purnashradha Pvt Ltd

50
51
52
53

DWAD
Sumarga Impex Pvt ltd
Vijay Federation
Ind Millets Foods

40

Total Qty
in MT's

Total Worth of
B2B Enquiry

Spices, Tea, Tulsi

50.00

80,50,000.00

cashew Almonds

5.00

2,50,000.00

Spices

8.00

40,00,000.00

11.00

25,00,000.00

4.00

180,00,000.00

6.00
5.00
5.00
10.00

1,00,000.00
5,00,000.00
5,00,000.00
9,00,000.00

Cashews

50.00

175,00,000.00

All major spices
Millets & Turmeric
Turmeric & Black
pepper
Millets, Rice & Oil
Spices & Veg
Nutmeg & Black
pepper, Naga Chilli

10.00
11.00

25,00,000.00
10,70,000.00

5.00
5.00

1,00,000.00
5,15,000.00

11.00

77,00,000.00

Chilli

10.00

13,00,000.00

2.00

1,00,000.00

1.20

10,00,000.00

100.00
2.00

10,00,000.00
2,00,000.00

-

50,000.00

60.00

105,00,000.00

1.00

50,000.00

3.00

30,00,000.00

20.00
2.00
50.00
1.00

54,00,000.00
1,00,000.00
30,00,000.00
50,000.00

Meeting

Products

Red Chili + Large
cardamom + Ginger
Black & White
Pepper
Flax seed Multimillet
Spices
Herbs
Millets & Jaggery

planning to field visit
Millets
Jaggery Turmeric &
Millets
Millets
Spices
Processed Foods &
Millets
Chilli, Turmeric &
Ginger
Crispy, Choco bars
Spices Foods, Dry
foods & Vegetables
Spices
Spices & Herbals
Pulses
Cholates & Biscuits
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Sl.no

Meeting

54
55
56
57

Lingaa International
Total Organic
gokul Organic Farm
93Lingaa Internationals

58

SusAgri Devpt

59

Sumarga Impex Pvt ltd

60
61
62
63

SMG Org Federation
Ind Millet Foods
Shri and Shri Industries
Plantrich

64

SMG Organic

65

Dev Organic

66

Spicely
SMG Organic Farmers
Association

67
68

Agri-tech

69

Bharwad Huveri

70

Global Timc

71

Raita Mitra FPCL

72
73

Lingaa International
Purnashradha Pvt Ltd

74

Golden Organic

75

Lingaa International

76

Amrut

77
78
79
80
81
82
83

Vaathsalya Quality Food
products
Feed me bakery & co.
Mother India farms
Rohini venture
Sus Agri
Purnashradha Pvt Ltd
Plantrich

Products
Raw Herbs & Spices
Ready to eat Batter
Turmeric & Jaggery
Facial Oil
Papaya +animal feed
soya+
Turmeric, Spices &
Herbals
Liquid Jaggery
Biscuits
Sorghum
Spices
jaggery Red Rice,
Spices & Pulses
Pomegranate &
wheat
planning to field visit
Millets, red rice,
spices
Smart water
technology, drone
applns
Coriander,
Turmeric,chilli
Turmeric
Jaggery, wheat,
vegetables
Spices
Flax Seeds, millets
Mangos & other
fruits
Millets
Pulses, jagerry &
turmeric powder
Malts,p,thambitta,aral
a
Granola-bars,cookies
Juice
Millet
Banana, pine apple
Millets & Spices
Coconut Oil

Total Qty
in MT's
10.00
1.00
25.00
0.20

Total Worth of
B2B Enquiry
19,00,000.00
1,00,000.00
32,50,000.00
28,000.00

58.00

12,80,000.00

0.50

1,00,000.00

2.00
1.00
1.00
15.00

2,00,000.00
3,15,000.00
1,00,000.00
25,00,000.00

2.00

5,00,000.00

1,200.00

3,20,000.00

100.00

50,00,000.00
50,00,000.00

220.00

211,00,000.00

25.00

25,00,000.00

70.00

37,50,000.00

15.00
6.00

5,00,000.00
1,00,000.00

10.00

5,00,000.00

1.00

60,000.00

15.00

10,00,000.00

2.00

1,34,000.00

30.00
100.00
10.00
30.00
11.00
0.50

1,34,000.00
11,25,000.00
6,00,000.00
8,50,000.00
25,60,000.00
1,92,000.00
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Sl.no

Meeting

84
85
86

Nature Bio-Foods
Onganic Pvt Ltd
Phalada Pur & Sure

87

Jayfras Foods

88

Jayfras Foods

89

Jayfras Foods

90

Aroguya Organics

91

Ind Millet

92
93

MRT
Nutri max Inputs

94

MRT

95
96

Phalada Pur & Sure
Plantrich

97

Microobi Agrotech

98

PDS Organic Spices

Products
planning to field visit
Rice - black and Red
Coconut chips
Gramin millet
cookies and ready to
cook
Millets & Cookies
Millets & entire
range of products
Honey & Ghee
Millets & Oils
Millets biscuits
Choco balls crispy
Spices - all range
organic inputs
Organic Non-woven
fabrics, Chocolates,
Cookies
Spices
Cashews & Coconut
Mangoes, Pulses,
Turmeric fingers
Black pepper
turmeric powder

Total Quantum Of Business Generated Between B2B

Total Qty
in MT's

Total Worth of
B2B Enquiry

300.00
50.00

200,00,000.00
400,00,000.00

30.00

20,00,000.00
6,00,000.00
12,00,000.00

10.00

5,00,000.00

15.00

6,00,000.00

58.00

250,00,000.00
1,00,000.00
200,00,000.00

35.00
5.00

100,00,000.00
50,000.00

28.00

40,00,000.00

45.00

80,00,000.00

3,825.00

3770,78,675.00
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Annexure 3
Number of Letter of Intent signed and exchanged
Sl.
No.

1
2

LoI executed between

Plantrich Agri
Tech
Plantrich Agri
Tech

Commodity

Quantity
(MT)

Value
(In Lakhs)

V/s

Raichur and Koppal Fed. Chilli

10.15

13.00

V/s

Hassan and Kodagu Fed.

Yellow Cardamom

2.00

24.00

10.00
5.00
2.00

20.00
25.00
12.00

1,000.00

150.00

3

Akay Flavours

V/s

Uthara Kannada Fed.

Ginger
Pepper
Clove

4

Phalada Agro

V/s

Vijaypur and Bagalkot
Fed.

Fresh turmeric

5

Uthara Kannada
Fed.

V/s

AVT Mc Cormic

Turmeric

10.00

11.00

Black pepper
Ginger
Turmeric
Garcenia
Coconut, Tamarind,
Pulses and Millets
Millets
Black gram
Green Gram
All Millets
Sonamasuri Rice
Honey
All Millets
Black Pepper
Turmeric
Black pepper
Ginger Fresh
Garcenia

5.00
10.00
10.00
6.00

75.00

5.00

30.00

4.00
1.00
1.00
8.00
2.00
0.60
5.00
20.00
10.00
10.00
15.00
7.00

5.00
0.70
5.00
5.00
1.20
15.00
10.00
64.00
10.00
55.00
5.00
5.00

Black pepper

2.00

100.00

10.00

10.00

20.00
30.00

7.00
9.00

6

Unicorn Natural
Products

V/s

Uthara Kannada Fed.

7

Tumkur Fed.

V/s

Phalada Agro

8

Belagam Fed.

V/s

Fibro Foods

9

Fibro foods
Uthara Kannada
Fed.
Tumkur Fed.
Hassan Fed.

V/s

Davangire Fed
Summer Triangle food
Pvt. Ltd.
Veda Agro-life Pvt. Ltd
Organic Spices

10
11
12
13

14
15
16
17
18
19
20

Uthara Kannada
Fed.
Sus Agri
Development Pvt.
Ltd.
Uthara Kannada
Fed.
Tumkur Fed.
Tumkur Fed.
Krishi Organic
Products Pvt. Ltd
OMF mysore Fed.
Davangire Fed.

V/s
V/s
V/s
V/s

Unicorn Natural
Products Pvt. Ltd.

V/s

Hassan and Kodagu Fed.

V/s

AVT McCormic

V/s
V/s

Poorna Shreddha
Sun Hak Agro Industries

Turmeric, Black
pepper, Ginger
Millets and Pulses
All Millets

V/s

Plantrich

Turmeric

100.00

100.00

V/s
V/s

Nature Bio foods

Turmeric
Millets

10.00
35.00

12.00
25.00

G10 Organic exporters
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Sl.
No.

LoI executed between

Quantity
(MT)

Value
(In Lakhs)

Hourse gram
Ragi
Niger Seeds
Proso Millet
Millets
Dehydrated Onion
Beetle leaves
Red Rice
Black pepper
Little Millet
Horse gram
Tamarind
Ragi
Groundnut
Groundnut
Ragi

1.00
5.00
0.50
1.00
4.00
1.00
0.50
20.00
10.00
20.00
25.00
25.00
25.00
25.00
24.00
24.00

0.30
1.50
1.25
0.80
7.00
2.00
1.00
25.00
60.00
25.00
9.50
30.00
8.00
19.50
19.20
9.60

Groundnut

40.00

3.20

Commodity

21

OMF mysore Fed.

V/s

Golden Organic
Products Ltd.

22

Raichur and
Koppal Fed.

V/s

Poorna Shreddha

23

Dakshina
Kannada Fed.

V/s

Indian Organic Products

24

VV Ramaswami
Chttiyar

V/s

Kolar and Chickbellapur

V/s

Kolar and Chickbellapur

V/s

Kottaram Agro Foods

V/s

Vedic Green Solutions

Mango

500.00

87.50

28

Phalada Agro
Kolar and
Chickbellapur
Fed.
Kolar and
Chickbellapur
Fed.
Davangire Fed.

V/s

Meera Kisan Pvt. Ltd.

29

Darward Fed.

V/s

Poorna Shreddha

30

Geofresh

V/s

Kalaburgi and Bidar
Fed.

31

MRT Organic
Green

V/s

SPRDS Society
Vijaypur

Millets
Grains
Grids
flour
Drumstick
Tulsi
Turmeric
Sesame-Black
Black gram and Red
Gram

20.00
5.00
3.00
3.00
100.00
90.00
600.00
700.00

20.00
1.00
1.50
2.00
150.00
90.00
60.00
80.00

400.00

100.00

32

SPRDS Society
Vijaypur

V/s

Phalada Agro

Jaggery

500.00

500.00

Ashwaganth

100.00

120.00

33

SPRDS Society
Vijaypur

V/s

Shreshta Natural Bio
Products

Jaggery

500.00

500.00

34

Belagam Fed.

V/s

MRT Organic Green
Products

Jaggery
Turmetic
Wheat

15.00
120.00
10.00
5,282.75

15.00
15.60
0.45
2,769.80

25
26

27

Grand Total
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Annexure 4
Stall Awards
Based on the criteria fixed by ICOAA to award best stalls on different categories, the jury
members visited all the stalls and observed presentability of the stalls, varieties of the produces
displayed and marketing skills and communication skills of the producers were keenly
observed. Accordingly, the committee has awarded three prices under each category and the
same is presented below:
Category
Premium
Segment
Mid Segment

Rank
1
2
3
1
2
3

2

Name of Company/Federation
Phalada Agro Research Foundation Pvt Ltd.
MRT Organics green products
Mother India Organics
Dhatu Organics and Naturals Pvt Ltd
Grami superfood
Grameen Kutumba
Small Farmers Agri Business Consortium,
Meghalaya
Telangana State Organic certifying Authority

3

Dept of Agriculture Govt of Chattisgarh

1
State Pavillion
Partner

Kalaburagi and Bidar Regional Cooperative
Organic Farmers Association
Federations
2
Uttara Kannada Farmers Federation
3
Tumkur Farmers Federation
1
Desi Uthana
Small size
2
Shri Shakti agro industries
segment
3
Go Organics
There were total 391 stalls in the trade fair covering all the segments.
1

Stall No.
P1
P2
P5
M24
M25
M18
M33
M35
S126 &
S127
K3
K7
K14
S22
S74
S11

There are 5 different segments participating in the fair. Three awards are given under each
category totaling 15 awards. The award committee was consisting of the following members:
1.
2.
3.
4.

H. Bharat Kumar
Caroline Radhakrishnan
Sanjana B. Satish
Muniraju K. S.
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Annexure 5
Jaivik India Award
About Jaivik India Awards: Organic agriculture and agri business is growing rapidly in the
last many years. With the booming demand from consumers worldwide and the growing
interests of farmers to go organic, the sector is witnessing many farmers/farmer groups,
organizations, companies and Govt’s. actively participating and promoting organics. It is
our pleasure to congratulate and
encourage them
to continue to contribute
immensely towards organic farming, promotion and
business.
We therefore
bring the ’Jaivik India Awards' in recognition of such efforts and this is our 1st edition slated
as an annual event from 2018.
About Jury: We propose to have a jury with members comprising of the recognised
and respected professionals in the industry. An exhaustive double blinded peer
review and judging process will add high level credibility to the work of winners.
About Award categories: These awards will be
presented by eminent
leaders from government and industry sector. It will gather a lot of media attention and will
be aired in
reputed
electronic media
channel.
These awards
are presented
based on the work and contribution in taking forward the cause of the sector they repres
ent the categories are as mentioned below:
1. Best Organic Farmer/Farmers' Organization: 6 awards
a. Six farmers selected from three different regions to cover the country
b. Two farmers per region will receive cash awards and felicitation
2. State Government/Government agencies: 3 awards
Three State Governments to be awarded for their organic programs and support for organic
farmers and farming in the state.
3. Best Companies for Outstanding Performance in Organic Exports: 2 awards
4.

Best Companies in local/retail branding and marketing: 2 awards

5.

Best Company with Direct Farmer linkages: 3 awards

6.

Best Certification Agency/Body (accredited by APEDA): 1 award

7.

Best Company in marketing of Organic Millets: 2 awards

JAIVIK INDIA AWARDS were given away during the International Trade Fair- Organics
and Millets 2018 in Bangalore on 20th January by Honourable Agriculture Minister, Karnataka
Shri. Krishna Byregowda in presence of Secy Agriculture, Dr.SK Pattanaik, Former Union
Minister of State, Shri Sompal Shastry, Secretary DARE and DG ICAR, Dr.Mahapatra,
Secretary of Food processing India Mr.Meena, Chairman APEDA Shri DK Singh, Executive
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Director, ICCOA Shri.Manoj Menon, Commissioner Agriculture Shri.G. Satish among
others.

JAIVIK INDIA AWARDS 2018 RESULTS
The first edition of Jaivik India Awards was presented on 20th January 2018 in concurrence
with International Trade fair on Organic and Millets.

List of award winners are as follows
Category
Government/State
Govt and their
agencies

First Prize

Second Prize

Third Prize

Govt.of Uttarakhand

Govt. of Karnataka

Govt.of Madhya
Pradesh

North & NE
Shr. Bharat Bhushan Smt. Savitri Devi
Tyagi (UP)
(Uttarakhand)
Central & West
Shri Anand Vishnu
Organic Farmers
Shri Laxman Das
Gaikwad
and Farmers
Sukhramani (MP)
(Maharashtra)
Organizations
South
Shiva Ganga
Savayava Tarakari
Shri Saji K.V
Belegarara Sangha
(Kerala)
(Karnataka)
Ambootia Tea
Sresta Natural Bio
Organic Exports
Exports Pvt Ltd
Products Pvt ltd
Phalada Agro
Sresta Natural Bio
Retail Branding
Research
Products Pvt ltd
and Marketing
Foundations Pvt Ltd
Gramachetana
Savayav Krushi
Super Market
Direct Farmer
Mattu Janavaru
Grocery Supplies
Linkages
Utpadakara
Pvt Ltd
Sauharda Sahakara
Control Union
Organic
Inspection India Pvt
*
Certification Body
Ltd
Agro
Marketing
of Pro Nature Organic Kottaram
Foods Pro Nature Foods (Soul full)
Organic Millets
Organic

*

*

*

*
*
Davanagere &
Chitradurga
Regional
Association
Federation LTD
*

*

* Not Awarded
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